Year 11- Argumentative and Persuasive writing

	Language
	Effect

	Short, sharp, sentences (You know it makes sense. Do it now. For the children.)
	Urgency, makes message clear

	Rhetorical questions (Questions which do not need an answer as they IMPLY one in the question)
	Grab attention, they suggest the answer in the question

Provoke guilt

	Personalising (YOU,YOU,YOU)
	Makes it feel as if you are being addressed as an individual, heightens impact, BUT can seem phoney

	Rule of Threes (You need to STOP, to LOOK, and to LISTEN)
	Maximises our limited attention span, increases impact

	Emotive language (“a crowd of people walked through Folkestone last night” versus “a rampaging mob swept through the defenceless and sleepy town centre of Folkestone last night”)
	Increases emotional impact. Provokes the reader/listener/viewer to anger, sympathy etc)

	The use of personal stories or ANECDOTES (“Tiny, starving Billy was only three years old when his mother and father were killed in front of his eyes  by soldiers in Angola”)
	Makes for greater involvement and interest

Human interest story

Creates more sympathy

	Use of statistics and information to give weight to the argument – can be linked to emotive language (the number of wild lions has plummeted to 2,500 over the last two years, a fall of 40%)
	People DO believe facts and figures, however much they get abused by politicians

	Opinions presented as facts – a very popular method (“We must stop this mindless slaughter now before it is too late” – is it mindless? Is this a fact or an opinion?
	Readers fail to distinguish between facts and opinions – if done skilfully

	Slogans and catchphrases
	Help you to remember the charity/organisation

Helps to raise awareness

	Puns and plays on words
	Grab your attention

	Listing points/Repetition and Repetition and Repetition
	Hammers home the message

	Bold assertion – simply stating something clearly and powerfully (“The United States is destroying the planet”)
	Has a strong impact/powerful message

	The use of experts, often with quotations. Also the use of expert witnesses and first hand eye witness accounts
	Seems more scientific and researched

More believable

	Use of the personal pronoun by the writer (I, I, I – I saw the terrible massacre first hand. I could see the devastation etc)
	Makes more personal and seems more involved and less distanced – therefore more emotional for the reader

	Design /layout
	Effect

	· Illustrations/ with captions
	

	· Bite-size Paragraphs/Columns
	

	· Headlines/ and sub headings
	

	· Font/bold/capitals
	

	· Logo/Symbols
	

	· Colours
	

	· Positioning of pictures/tear off slips
	

	· Bullet points
	

	· Highlighted “quotations”
	

	· The use of tables/graphs/stats etc
	

	Others?
	


